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Content SEO Trends In

2025

Al-Powered Search and
Content Creation

Al is changing the way search
engines understand content
and serve it to users.

(V_‘6> Leverage Al to

analyze search intent
and optimize content
to stay relevant.

Focus on Content
Quality & E-E-A-T

Search engines increasingly
prioritize content that
demonstrates experience,
expertise, authoritativeness, and
trustworthiness.

Establish credibility and
trust through high-quality,
expert-driven content.

Sophisticated User Intent
Matching

Search engines are becoming
better at interpreting the
meaning behind queries, and
content that aligns perfectly
with user needs will rank
higher.

Focus on truly
understanding user needs
and providing content that
satisfies those needs
comprehensively.

conductor



Content Strategy
Best Practices




Pillars of a Solid Content Strategy

Audience Alignment

Define 2-3 audience segments and gather a list
of goals and challenges those segments have.
Align with the ways they consume content (i.e.,
platform and format).

Examine the type of content that performs well
with your audience on your site and your
competitors' sites.

Use E-E-A-T principles to help you build trust
with your audience.

¢_

Map the overarching business goals to specific
initiatives in your content plan.

Map your KPIs to the overarching business
KPls, this ensures buy in from stakeholders.
Establish your brand message and voice to be
consistent with the business.

Business Alignment

Detailed Plan

Establish information architecture & content
clusters that will help you derive each content
piece.

Identify assets that will be needed to satisfy
your audience and be competitive in your
space.

Create a content calendar that identifies
creators and task owners.

Performance Tracking

Define KPIs to measure your content’s
performance against your targets.

Define leading & lagging metrics to help you
track progressive growth.

Be willing to adjust your approach or revisit
content based on results.
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Business Alignment: Map your KPlIs to the overarching business KPls

Business Goals Generate Leads Gain Market Share Grow SEO Channel
. _ _ Outrank competitors on ,
Website Goals Get organic traffic Generate organic revenue
SERPs
Ranking keywords L. . . .
. g ey . e Average Non-branded Position e Transactions from organic traffic
o Click-through rate of organic . . . )
KPIs ) e Total Non-branded Impressions e Conversion rate of organic traffic
traffic ) . .
. . e Total Non-branded Clicks e Revenue from organic traffic
o OQOrganic traffic (users)
At 6 months Qtorlwfhs At 6 months Qtoijhs At 6 months At 12
(YoY) (YoY) (YoY) (YoY) (YoY) months (YoY)
. Avg
Ranking .
XXXX XXXX Non-branded XXXX XXXX  |Transactions XXXX XXXX
keywords .
Position
Targets
9 Total
CTR XXXX XXXX  |Non-branded XXXX XXXX |CVR XXXX XXXX
Impressions
Total
Users XXXX XXXX Non-branded XXXX XXXX Revenue XXXX XXXX
Clicks




Detailed Content Plan: Develop a Cohesive Information Architecture

©)

(@)

@)

e Strategically develop information architecture based on audience needs.

Build subfolders to house content based on your information architecture.
Align priorities with search demand.

e Develop topic clusters consisting of a pillar content piece & supporting pages.
Develop 3-10 content pieces per cluster depending on the breadth & depth of the topic.

Content Subfolder |Child Subfolder |URL or Future URL Topic Cluster Type Target Keyword MSV

Ideas and Tips Home Decor /ideas-and-tips/home-decor/bathroom-decor-ideas/ Bathroom Ideas & Tips Topic Pillar [bathroom decor ideas 27100
Ideas and Tips Home Decor /ideas-and-tips/home-decor/small-bathroom-ideas/ Bathroom Ideas & Tips Blog small bathroom ideas 49500
Ideas and Tips Home Decor /ideas-and-tips/home-decor/powder-room-ideas/ Bathroom Ideas & Tips Blog powder room ideas 8100
Ideas and Tips Home Decor /ideas-and-tips/home-decor/bathroom-vanity-ideas/ Bathroom Ideas & Tips Blog bathroom vanity ideas 5400
Ideas and Tips Home Decor /ideas-and-tips/home-decor/bathroom-wall-decor-ideas/ Bathroom Ideas & Tips Blog bathroom wall decor ideas 2400
Ideas and Tips Home Decor /ideas-and-tips/home-decor/bathroom-colors-ideas/ Bathroom Ideas & Tips Blog bathroom colors ideas 2400
Ideas and Tips Home Decor /ideas-and-tips/home-decor/how-to-organize-a-bathroom/ Bathroom Ideas & Tips Blog how to organize a bathroom 720
Ideas and Tips Furniture /ideas-and-tips/furniture/room-divider-ideas/ Furniture Ideas & Tips Blog room divider ideas 18100
Ideas and Tips Furniture /ideas-and-tips/furniture/living-room-furniture-ideas/ Furniture Ideas & Tips Topic Pillar [living room furniture ideas 5400
Ideas and Tips Furniture /ideas-and-tips/furniture/bedroom-furniture-ideas/ Furniture Ideas & Tips Blog bedroom furniture ideas 5400
Ideas and Tips Furniture f/ideas-and-tips/furniture/how-to-make-a-small-room-look-bigger/ Furniture Ideas & Tips Blog how to make a small room look bigger 1300
Ideas and Tips Furniture /ideas-and-tips/furniture/entryway-furniture-ideas/ Furniture Ideas & Tips Blog entryway furniture ideas 880
Ideas and Tips Furniture /ideas-and-tips/furniture/living-furniture-layout-ideas/ Furniture Ideas & Tips Blog living furniture layout ideas 590
Ideas and Tips Furniture /ideas-and-tips/furniture/bathroom-furniture-ideas/ Furniture Ideas & Tips Blog bathroom furniture ideas 590




‘.zconductor

The Customer
Journey
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Understanding the Searcher’s Journey

Users search in a variety of ways to arrive at your content.

e By addressing each stage of their journey, we naturally align with their needs and have a higher chance of owning market
share as they travel through stages of the journey.

e Understanding the customer journey allows us to establish topical authority and appeal to upper funnel audiences and
be well positioned for bottom of funnel audiences.

“how to buy stocks”

(14.8K MSV)
Conlversions/ “how to make money in M5V
t t ”
nten stocks Seek Options
(2.9K MSV)

“how to buy apple
stock”

(IKMSV)

Make Purchase Decision



E-E-A-T & SGE
Readiness




Let’'s Break Down E-E-A-T

The content creator has first-hand experience
Trustworthiness & fulfillment of the page’s
purpose are achieved naturally when created by
a person with first-hand experience.

Authoritativeness

Experience

e The content creator has the necessary

knowledge or skill for the topic. Trust
Expertise e Different topics need different levels of Expertise Experience
expertise, (i.e., page on medical condition vs. a
social media post meant to entertain)

e The content creator (or website) is a known

go_to source for the SpeCiﬁC tOpiC. Source: Google’s Search Quality Rater’s Guidelines
i e Examples: An ecommerce return policy page is
Authority P .p Y P g :
the go-to source for related queries on their “The most important member
brand’s return policy. An official gov't page is at the center of the E-E-A-T

the go-to source for passport related queries. family is Trust.”




How to assess your content for E-E-A-T

The content is in-depth,
specific, and helpful to
the human reading it.
The content is not overly
promotional.

Content is helpful

e Isitself-evident to your
visitors who authored
your content?

e s itclear to your visitors
that the author s
someone worthy of the
topic?

x 0

Sharing details about the
processes involved can help
readers and visitors better
understand how your unique
piece of content was created.

Desired outcomes

Authorship is self-evident and Content process creation details

trustworthy

are shared
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The "why" is that you're
creating content to help
people, content that is useful
to visitors. If you're doing this,
you're aligning with E-E-A-T.

Purpose of the content is clearly
to be helpful



Tactics to Strengthen E-E-A-T

Reviews & Mentions
e Get good reviews on external sites.
e Get mentioned on authoritative sites.

Content
e Align with your audience, answer the questions they are already asking.
e Provide in-depth content with diverse ways to consume the content (i.e., written, video,
graphics).

Authorship

e Implement Author boxes & bylines.
e Develop author pages to be linked to from author boxes & bylines.
e Link to external profiles, such as LinkedIn profile pages.

Structured Data
e Demonstrate E-E-A-T throughout schema types on your site.

o E.g., , with properties such as SameAs schema linking to social media
profiles.
o Use comprehensive with author information on applicable pages.
e Implement on author pages.



https://developers.google.com/search/docs/appearance/structured-data/organization
https://developers.google.com/search/docs/appearance/structured-data/article
https://developers.google.com/search/docs/appearance/structured-data/profile-page
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Technical Components for E-E-A-T & SGE preparedness

Fix any broken links and
redirects across your
site

Evaluate your backlink
profile - how do you
stack up vs. competitors
in the space?

Check for lost link
equity from broken
external links.

Review your Core Web
Vitals and tackle any
low-hanging fruit.

Evaluate CWV at a
competitive level to
determine priority.

Ensure that your content
is easy to find and
linking is contextual.

Utilize navigation links
and breadcrumbs to
guide users and search
engines.

Connect top of funnel
content to bottom of
funnel content.

Develop each piece of
content with quality as
your top priority.

Don’t forget about your
old content. Review
performance metrics to
determine your content
optimization tactics.
Know where you're
going to syndicate/
promote your content
ahead of time.



SERP Features &
Google Products
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how do you clean a fabrics... & (s,

All  Images News  Videos

Shopping

< Al Overview Learn more
Here are some tips for cleaning a fabric
sofa:

Vacuum

Use the upholstery attachment on a vacuum
cleaner to remove dust, crumbs, and spills
from the entire sofa, including under
cushions and in crevices.

Spot clean

Mix a few drops of dish detergent with
lukewarm water, then mist the stain with the
solution and scrub with a soft cloth. For a
thicker foam, mix one part washing liquid
with four or more parts warm water.

Use baking soda

Baking soda can remove stains without
damaging the fabric and eliminate odors.

Use a fabric upholstery cleaner
Follow the manufacturer's instructions for a

more thorough cleaning. ‘a

#> hdbuttercup.com Q Quora

How to Clean a Fabric
Couch at Home

STEP # 1 - Use Bakingeeadaulou=aassn Oct 15,2017 — \,

Al Overviews (AlO)

Query: how do you clean a fabric sofa

Query: Find the best yoga or pilates
studio in Boston and show me details
on their intro offers and walking time
from Beacon Hill

Google =

Find the best yoga or pilates... & (s,

All  Images News Videos

Shopping Perg

< AlOverview Learnmore

Here are four yoga and pilates studios
in Boston rated over 4.1 stars within a
half-hour walk of Beacon Hill: ~

Back Bay Yoga Union Pilates Back Bay
5.0 * (32) 5.0 * (8)

Walk time from Beacon Hill Walk time from Bead

10 minutes (0.4 miles) 10 minutes (0.4 miled

Intro offer Intro offer

3 weeks of unlimited 3 private lessons for
classes for $49 $250

See all on amap




Al Organized Search Results

Query: create a 3 day meal plan for a group that is easy to prepare

Query: what does the future of seo content

Go g|e create a 3 day meal plan for a group that is easy to prepare X L & Q
Al Images News Shopping ¢ More Tocls
About 1
4 Al Overview Learn more i

Here's a 3-day meal plan that is easy to prepare for a group:

Day 1 A

Berry Cherry Almond 3 Ultimate Club H The Perfect Marinara :

Overnight Oats Sandwiches for a Crowd Pasta (Super Quick and...

49 (22) + 245 minutes 23 minutes 4.7 (10) + 30 minutes

& Street Smart Nutrition @ Lovely Little Kitchen Valya's Taste of Home

«? Replace «* Replace «? Replace
Breakfast: This no-cook Lunch: This rec Dinner: This quick and easy
recipe uses Greek yogurt, Hawaiian sweet rolls, deli ham, recipe uses linguine, heavy
strawberries, blueberries, and turkey, cheddar cheese, and cream, and grated Parmesan
almonds mayo cheese,
Day 2 v

Scrambled Eggs on Toast, Best Tossed Green Salad for a Crowd, Easy Basic Chicke...

GME what does the future of seo content X $ @

* Al Overview

The future of SEO content will likely be heavily influenced by artificial
intelligence, prioritizing user-centricity, high-quality content that
demonstrates expertise, authority, and trustworthiness (E-E-A-T), with a
strong focus on personalization, voice search optimization, and adapting to
emerging technologies like visual search, while leveraging Al as a tool to
enhance content creation and analysis, rather than solely generating
content itself. #

Key aspects of the future of SEO content:

Al integration:

Search engines will use advanced Al to better understand user intent and deliver more
relevant, personalized search results, making it crucial to create content that aligns
with complex user queries. @

User experience focus:

Content will need to be deeply valuable, engaging, and designed to provide a great
user experience, with an emphasis on readability, accessibility, and clear information
delivery. @

Voice search optimization:
As voice search becomes more prevalent, content will need to be optimized for natural
language queries and conversational tone. @

Long-form, in-depth content:
Longer, comprehensive pieces that thoroughly cover a topic will likely be favored over
short, superficial content, demonstrating expertise and authority. @

E-E-A-T emphasis:
Google will continue to prioritize content created by credible sources with expertise,
experience, authority, and trustworthiness. ¢

Visual search optimization:
Businesses should consider optimizing images and videos for visual search, as this is
likely to gain importance. &

Content personalization:
Tailoring content to individual users based on their interests, location, and search
history could become more prominent. &

Data-driven approach:
Utilizing analytics to understand user behavior and optimize content based on data
insights will be key. @

Ethical Al usage:
While leveraging Al tools for content creation, maintaining transparency and ensuring
human oversight to produce high-quality, authentic content is important. &

Overall, the future of SEO content is about creating valuable, user-focused

content that aligns with advanced search engine algorithms, utilizing Al as a

1

Learn more

X

The Future of SEO: How People Will Get Their
Questions Answered ...

Oct 7, 2024 — Predictions on the Future of SEO, and
How You Should Prepare [Data + Expert Insights] *...

&9 HubSpot Blog

The Future of SEO: Trends and Predictions
Experts Say Look ...

Jul 8, 2024 — The future of SEO is not just about
keeping up with changes but anticipating and...

Zero Gravity Marketing

The future of SEO in an Al-powered world -
Search Engine Land

Apr 30, 2024 — Now that all searches will be going long-
tail, it'll be more important than ever, especially since A...

¥ Search Engine Land

The Future of SEO: Predictions and Strategies
for 2024 - LinkedIn

Nov 2, 2023 — 7. Pillar Pages and Long-form Content.
Even in 2024, pillar pages and long-form content will...

-0 Linkedin - INFIRAISE

The Future of SEO: Industry Insights and
Predictions

Jun 28, 2024 — The future of SEO is an exciting fusion
of Al, user-centric strategies, and multi-channel...

® Traffic Think Tank

The Future of SEO [2024 Guide] - augmented
reality - Boostability

Apr 1,2024 — Here are some tips for leveraging AR for
SEO: * Create high-quality product images via 3D/AR...
@ Boostability

The Future of SEO: Trends Shaping Digital
Marketing

Sep 19, 2024 — The future of SEO is poised for
transformative change, driven by advancements in...

| simplilearn.com
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Conclusion
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Tactics for SEO Success in 2025

Leverage Al for

Focus on Topical Improve Search Intent Embrace Emerging

Content Optimization

e Use Al capabilities to
quickly rewrite
headlines and
metadata.

e Use Al to analyze
competitor content and
find opportunities to
outperform them.

e Use Al to brainstorm
new content ideas via
audience analysis.

Authority

Build content clusters to
establish niche authority
and use strategic
interlinking.

Create long-form guides
with related links to
signal expertise and
enhance topic coverage.
Regularly update
cornerstone content to
maintain relevance and
authority.

Fulfillment

Ensure content meets user
intent by providing clear
answers and tailoring pages
to specific user needs.
Address user needs at each
stage with tailored content
and actionable next steps.
Add interactive elements
like calculators or tools to
fulfill user needs and boost
dwell time.

Search Technologies

e Optimize content for
Al-powered search
tools by structuring it to
answer queries clearly
and concisely.

e Use schema markup to
prepare content for
featured snippets, and
Al-driven search
interfaces.



.:conductor

Questions?




THANK YOU!



